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Executive Summary: 
 
This research was undertaken in response to the advent of the COVID-19 pandemic in 

Cambodia and its impact on Agile Development Group’s ongoing projects.  Several of Agile’s 

projects involve face-to-face training with women entrepreneurs with disabilities (WEDs) in 

Cambodia. As these trainings typically involve close human contact it is vital that they be 

adapted to address the ongoing pandemic. As no research was found that addresses the needs 

of this target group in the onset of the pandemic it was deemed necessary to undertake a rapid 

assessment to gain a better understanding of: 

 

1. The understanding of COVID-19 among WEDs in Cambodia. 

2. The impact of COVID-19 on WEDs & WEDs’ businesses. 

3. Can training be delivered to WEDs in the coming months? 

4. What measures are needed to deliver training to WEDs in the coming 

months. 

 

Key Findings: 19 WEDs from 4 provinces were interviewed. It was found that while WEDs had a 

good understanding of COVID-19 the vast majority were very-extremely stressed and were 

suffering decreased income. 100% thought they should adapt their business in the wake of the 

pandemic but only 17% had taken steps to do so. Overall, respondents were from Phnom Penh were 

the leased stressed and most able to understand and adapt to the ongoing pandemic. The vast 

majority of respondents were comfortable to attend face-to-face training, providing measures were 

taken to ensure risk of contagion were as low as possible. All respondents were interested in 

attending on-line training in the interim. A key finding of the research was the low level of ICT 

literacy among WEDs and their interest in building this skill-set. 90% were concerned they would 

not have the necessary ICT skills to join on-line training, yet 100% of respondents were interested 

in attending training to improve their ICT skills and knowledge. 
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1.  Methodology: 
 

Research was completed leveraging Agile’s existing relationships with WEDs. A survey was 

developed in consultation with Agile’s lead facilitators and disability project partners and 

implemented in Phnom Penh, Kampong Speu, Siem Reap and Battambang. Survey interviews 

were completed over the phone in Khmer over a 2-day period. Following translation into English, 

rapid analysis was undertaken using univariate and bi-variate analysis, responses were 

disaggregated by province to allow comparison for future programming. 
 

 

2.  Results: 

 
 

 

 
 

 

walking.

2.1 Demographics 
 

The 19 respondents were 

100% female. All self- 

identified as having a 

disability and had a 

median age of 36. 37% 

were from Phnom Penh, 

11% from Siem Reap, 26% 

from Kampong Speu and 

26% from Battambang. 

56% of respondents used 

wheelchairs, 17% 

identified as having lower 

limb impairments, 5% had 

upper limb amputees and 

22% had severe difficulty 

 
2.2 Type of Business 

 

100% of respondents have 

a small business generating 

the majority of their 

household income and are 

reliant on sales. Businesses 

included fresh produce, 

small grocery stores, 

nursery, market stalls, 

souvenir shops and laundry 

/ tailor. 26% respondents 

sold the majority of their 

stock online - 100% of these 

were in Phnom Penh 
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2.3 Stress Level 

 
 
 

47% of respondents are 

extremely stressed about COVID- 

19. 21% are stressed and 32% 

were somewhat stressed, 0% 

were not stressed (See: Fig 3). 

Respondents from Phnom Penh 

were less stressed overall than 

their counterparts. Those from 

Battambang were the most 

stressed. While respondents in 

Siem Reap reported being 

extremely stressed, anecdotal 

evidence implied they were less 

stressed than those in 

Battambang (See Fig 4). 
 
 
 
 
 
 

When asked about the reasons 

for stress, Phnom Penh 

respondents were primarily 

concerned for their business 

rather than the disease as they 

felt they had a good 

understanding of how to prevent it 

(See: Understanding, Page 4). 

Those in Battambang were most 

stressed about the decrease to 

their income and the possibility of 

their families becoming infected 

with the virus. Respondents in 

Kampong Speu were primarily concerned with having contact with those outside their household 

but were most stressed by the resulting impact of having to stay inside. 
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2.4 Understanding of COVID-19 
 

 

 

Respondents were asked to explain their understanding 

of COVID-19. All respondents showed, without 

prompting, a good understanding of the key messaging 

concerning COVID-19 in Cambodia (See: Fig 5). 
 

  

60% of respondents discussed the need to clean hands, 

30% to stay home, 80% stressed social distancing and 

23.4% the showcased a good understanding of rapid 

human to human transmission. 

 
75% of respondents received their information 

about COVID-19 from the TV/ Ministry 

Advertisements followed by 60% from 

family/friends and 55% from Facebook. 

 
Respondents from Phnom Penh appeared to have the 

most advanced understanding of COVID-19 (this is 

reflected in their stress levels detailed below), while 

Kampong Speu were the only respondents to stress the 

importance of not sharing food. 
 
 
 
 
 
 
 
 
 
 

Fig 5: Publicly Available information on 

COVID-19 March 2020 
 
 
 

2.5 Personal Impact of COVID-19. 
 
 

Overall, the most obvious personal impact was a general feeling of unease perceptible to 

enumerators during interviews. This unease was reflected by specific examples of ‘fear’. For 

example, 3 respondents were ‘scared of people’ and didn’t feel like they could ‘trust’ them. 60% 

of respondents felt ‘stuck’ by their inability to leave their homes, and particularly to go to the 

market. Respondents from Battambang appeared to be the most impacted (this is reflected in 

their overall stress levels below), while 1 respondent in Phnom Penh was afraid that they would 

be unable to find food if the ‘small restaurants’ remain closed. No respondents reported increased 
discrimination due to their disability, however 4 respondents were afraid this might occur. 
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2.6 Impact on Business & Income Levels 

 

 
 
 

 
All respondents asserted that 

COVID-19 had impacted their 

business, 76% had 

dramatically lower to no 

customers, 23% had trouble 

sourcing supplies and 1 

respondent who runs a local 

clinic in Kampong Speu had 

closed her business (See: 

Fig:6). The 12% of 

respondents dependent on 

passer-by traffic to generate 

sales were the most impacted. 

 
35% of respondents’ income 

has decreased as a result of 

COVID-19, 18% a little, 12% 

have not decreased and 35% 

were not sure (See Fig 7). 

Those that were not sure have 

no set revenue tracking 

system for their business, 

these respondents also 

reported being extremely 

stressed (see Fig 3). 

 
Those in Phnom Penh were 

most sure about their decrease 

in income, with 85%, while 

80% of Battambang were 

unsure. 100% of Siem Reap 

respondents were unsure, 

however this percentage 

reflects 2 respondents (See 

Fig 8). Kampong Speu had the 

most varied response, 1 

respondent was unsure, 1 had 

not experienced a decrease in 

income and 2 had experienced 

a small decrease. 
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2.7 Business 

Adaptation 
 

While 100% of total respondents 

thought they should adapt their 

business in the wake of COVID-19, 

only 17% had. 17% did not want to 

adapt their business and 58% 

were unsure how to. 8% had 

closed their business. (See Fig: 

9). Those in Phnom Penh were the 

most pro-active with 57% moving 

to sell primarily online. 1 

respondent continued to open her 

cafe despite being scared of the 

virus as she needed the income. 

100% respondents in Siem Reap 

and Kampong Speu wanted to sell 

or advertise online but were 

unsure how to do so; all 

Battambang respondents did not 

know how to adapt their business 

and appeared confused by the 

concept. 

 
2.8 Ability to Plan for the 

Future 
 

41% of total respondents had 

made plans for the future, the 

majority concerned them 

business. Respondents in Phnom 

Penh had the most concrete 

plans, 3 were restructuring their 

sales strategy using Facebook 

Live, one had diversified to raise 

livestock (chicken & pigs) on her 

property, while another was in the 

process of registering her 

business, 1 was in the process of 

seeking NGO funding. 29% of 

respondents did not feel able to 

plan for the future, 1 respondent 

in Battambang ‘felt stuck’ when 

she tried to think about it, 1 in Kampong Speu needed to ‘think about (her) current situation first’. 

24% were unsure about future planning, these respondents discussed the need to gain ‘more 

skills’ especially concerning selling online, but were unsure how to start doing so. 
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2.9 Comfort to attend Face-to-Face Training. 
 

80% of respondents would be comfortable to attend face-to-face training if training was adapted 

to mitigate the risk of COVID-19 contagion. It was stressed that they would be more comfortable 

waiting until late June. 12% were unsure, this uncertainty was primarily due concerns about how 

the training would be held. 
 
 
 

2.10 Needs of WEDs to attend Face to Face Training  
 

When asked how training should be 

adapted to address these concerns, 

94% of respondents stressed 

locations that were large enough to 

ensure adequate social distancing 

(1.5m between participants); 64% 

stressed the importance of hand 

washing/sanitising facilities, 53% 

think masks should be provided, 

29% were concerned that food be 

in individual proportions and 12% 

requested temperature checks. 

(See Fig 12). 
 
 
 

 
2.11 Interest in Online Training 

 

Respondents were further asked 

if they would be interested in 

joining online training. 35% were 

interested, 65% were unsure 

(See Fig 13). This uncertainty 

was found to stem from 

respondents' understanding of 

ICT.  

 

100% accessed the internet 

daily, 96% of these used smart-

phones and Facebook 

was the main ICT tool used. 

86% were interested in 

attending training on ICT tools 

such as Zoom, Skype and 

Gmail and Facebook for 

Business. 
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2.12 Experience with ICT 
 
 

83% of respondents used the 

internet daily via a smartphone 

and had a personal Facebook 

account, however 30% 

responded that they did not know 

how to use their account. 100% 

respondents in Phnom Penh 

used their Facebook account to 

promote their business and sell 

their products online. 80% of 

Kampong Speu, 45% of 

Battambang and 100% of Siem 

Reap used their page to promote 

their business but had never 

made a sale online. No Respondents had a Facebook Business account. 
 

 

However only 37% of respondents had ever successfully sold any products online, 100% of 

these were from Phnom Penh. 42% (3) of Phnom Penh had experience using Zoom, 1 had both 

an active Zoom account and Skype account. No other respondents had Zoom or Skype 

experience. 100% of Respondents thought ICT would improve their business prospects and 

were very interested in gaining a better understanding of ICT tools. 
 

 

3.  Recommendations 
 

It is recommended that: 
 

 

1.  A follow up survey should be undertaken in all 4 provinces; this survey should aim for a 

larger respondent number and pay particular attention to the root of the differences 

identified between Phnom Penh and other provinces. 

2.  All trainings are designed to ensure social distancing can be maintained; hand washing 

facilities are provided. 

3.  Pre training surveys include questions relating to the comfort of participants to attend 

training & to ensure all training design takes these responses into account. 

4.  ICT training should be delivered wherever possible to ensure that women with 

disabilities are not further marginalized as Cambodia moves to an increasingly digitised 

economy. 

This training should be completed with the combined methodology of online and face-to- 

face training. Or, participants should be given the choice which type of training they 

would prefer to attend. 

 

 

______________________________________________________________________ 
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